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Hi everyone, Andrew Lessman here, . . . And I just wanted to record a quick, little video blog post, because we have gotten so many calls today at my company

inquiring about the events of yesterday.
 

The events of yesterday I’m specifically talking about, the acquisition of HSN by QVC. And the first thing I want to say is that, it’s something that I’m very pleased
has happened. It’s something that I had suspected would happen for a few years, and frankly, it’s something I would look forward to have happened a few years ago, and I’m
glad it’s finally happened now.
 

The reason why is HSN is an exceptional company, QVC is an exceptional company, the marriage of those two companies will be an even better company. I’m sort
of in a funny position I guess using the analogy of marriage, because when it comes to TV retailing, and that world back in the day, now it’s more digital retailing, digital
commerce, but I was (. . .) My first parent so to speak was QVC.  For the last 21 years, and that was about almost 6 years (. . .) In the last 21 years my second parent has been
HSN. So, isn’t it a nice thing when both parents can finally get together and get married? So I guess that’s kind of poetic justice.
 

So, for me, I’ve often talked about the quality of my products, that they’re impeccable, that no company could compare in terms of the quality of my products, and
that’s certainly what I brought to QVC about 27 years ago. But what I quickly learned at QVC, is no matter how great your products are, the most important thing, the star of
the show, is your customer. Which means that service, how you relate to that customer, the respect, the compassion, what you show that customer is the most important thing,
even more than your products.
 

Because everyone has products, and even if your products are truly exceptional, you don’t want to be shortchanging that product with inferior service. So the service
that everyone has always seen me give, my interest in you, my interest in how the products affect you, the way I pay attention to your reviews, the commentary, that’s
something I learned a long time ago at QVC. It’s something I brought with me to HSN, which is why I have felt I’ve always been successful at HSN, because I wasn’t trying
to be successful at business, I was trying to be successful fulfilling your needs, and that’s something I learned a long time ago at QVC.
 

QVC had always respected the fact that they twisted my arm to go on television, and I actually told this story in a video a few weeks ago. HSN is doing a series of
founders broadcasts, and as a founder of my company I did some videos, and they talked about whether there was a turning point in my company, or if there was a mentor, or
someone like that in my life. And what I spoke about was when I first got to QVC, that I didn’t want to go on television, that it wouldn’t be something I’d do. I’m a scientific,
technical person, I develop the products, I create the products, but I don’t go on television, that’s not what I do. But for Joe Segel, the original founder of QVC, and Doug
Briggs, at the time their EVP, executive vice president of merchandising, eventually the CEO and president for many years of QVC, but for their insistence that this is what I
should be doing, this is what I would do well, I would have never done so. So, without that, you would not have seen me for the last 21 years at HSN.
 

So, to just put everyone’s mind at rest, HSN will remain HSN, QVC will remain QVC, the best of both members of that couple are going to be shared. And one thing
I could say about QVC, and I said this in my blog post today, is that QVC has long ago recognized the importance of offering impeccable, impeccable service, and they’ve
made incredible investments in their systems, in their operations, and that reflects directly on the experience you will have. I can now imagine that that’s going to be shared
with HSN. So, for all of us at HSN, for you, for me, that’s all a wonderful benefit to all of us.
 

And just, without getting too much into the business environment out there, but given what I do, I have to be aware of these things, and the business world is
changing. We see what’s happening to bricks-and-mortar retail,
 

 
we see retail stores going away, transforming, and it’s really up to businesses today to do what they can to evolve, to adapt to the changing circumstances, and at sometimes
that means you create combinations. And HSN and QVC are kind of the two last standing entities in the world of TV retailing, and that is now in the world of digital retailing,
and their combination, without question, will be a much stronger QVC, and a much stronger HSN. So if you love HSN it’s a good thing, if you love QVC it’s a good thing. So
it’s good all around. It enables, for me, as a vendor and manufacturer of products, it enables me to provide a better experience for you, it enables everyone out there to enjoy a
better shopping experience. Because there are large, behemoth entities out there that really enable companies like HSN and QVC to provide that warmer, service oriented
environment. In terms of what I do, I feel that the most important thing I do has never been making products, and I always say this. I said this back 26 or 27 years ago on
QVC. Which they were happy to let me go on air and not sell and simply educate, which is what I insisted on doing, and they were quite happy with it then, as was HSN for
the last 21 years. But what I’ve always said, and I’ve said since I first went on TV, gosh now almost 30 years ago, I said it’s not important that you get my products, what is
important that you get the information. Because the information is what empowers you, it’s what changes your life.
 

So, again, as they often say, change is difficult, even good change. So I know the announcement of this change in terms of QVC and HSN, it could be scary, it could
be worrisome, but I’m not worried. And I know it’s going to be a very good opportunity, and a very good change, for everyone who has enjoyed my brand for the past 27
years. And interestingly enough, I’ve already seen responses to my blog post, and I always see it mentioned that you’ve been following me since I was on QVC. So for many
of you it’s the same for me, it’s just like going home.
 

So it’s not going to be a big change, you won’t notice anything. If anything, I’m hoping that the experience, the shopping experience simply improves. And you
have greater opportunities to learn more, we’ll have more video content for you, so it will just provide a richer, more engaging experience with even better products, and even
better pricing, because these are all the things the future will afford us.
 

So again, nothing to worry about, it’s a very exciting future! And if anyone was worried, it would be me, and I am not, so you don’t have any need to worry. So I
will see you over the next couple of weeks for July is HSN’s 40  anniversary, for our beauty month, so I will see you then. Have a great day!
 
Forward-Looking Statements
 
This communication includes certain forward-looking statements within the meaning of Section 27A of the Securities Act of 1933, as amended, and Section 21E of the
Securities Exchange Act of 1934, as amended.  Words such as “may,” “will,” “could,” “anticipate,” “estimate,” “expect,” “predict,” “project,” “future,” “potential,” “intend,”
“plan,” “assume,” “believe,” “forecast,” “look,” “build,” “focus,” “create,” “work” “continue” or the negative of such terms or other variations thereof and words and terms of
similar substance used in connection with any discussion of future plans, actions, or events identify forward-looking statements.  These forward-looking statements include,
but are not limited to, statements about the proposed acquisition (the “proposed acquisition”) of HSN, Inc. (“HSNi”) by Liberty Interactive Corporation (“Liberty
Interactive”), the realization of estimated synergies and benefits from the proposed acquisition, business strategies, market potential, future financial prospects and other
matters that are not historical facts.  These forward-looking statements involve many risks and uncertainties that could cause actual results to differ materially from those
expressed or implied by such statements, including, without limitation, the expected timing and likelihood of completion of the proposed acquisition, including the timing and
satisfaction of conditions to the proposed acquisition that could reduce anticipated benefits or cause the parties to abandon the transaction, the ability to successfully integrate
the businesses, risks related to disruption of management time from ongoing business operations due to the proposed acquisition, the risk that any announcements relating to
the proposed acquisition could have adverse effects on the market price of the common stock of HSNi or Liberty Interactive, the risk that the proposed acquisition and its
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announcement could have an adverse effect on the ability of HSNi and Liberty Interactive to retain customers and retain and hire key personnel and maintain relationships
with their suppliers and customers and on their operating results and businesses generally and other factors.  These forward-looking statements speak only as of the date of this
communication, and Liberty Interactive and HSNi expressly disclaim any obligation or undertaking to disseminate any updates or revisions to any forward-looking statement
contained herein to reflect any change in Liberty Interactive’s or HSNi’s expectations with regard thereto or any change in events, conditions or circumstances on which any
such statement is based.  Please refer to the publicly filed documents of Liberty Interactive and HSNi, including the most recent
 

 
Forms 10-K and 10-Q for additional information about Liberty Interactive and HSNi and about the risks and uncertainties related to the business of each of Liberty Interactive
and HSNi which may affect the statements made in this communication.
 
No Offer or Solicitation
 
This communication relates to a proposed business combination between HSNi and Liberty. This announcement is for informational purposes only and nothing contained in
this communication shall constitute an offer to buy or a solicitation of an offer to sell any securities or the solicitation of any vote in any jurisdiction. No offer of securities
shall be made except by means of a prospectus meeting the requirements of Section 10 of the Securities Act of 1933, as amended.
 
Additional Information
 
Liberty stockholders, HSNi stockholders and other investors are urged to read the registration statement and the proxy statement/prospectus to be filed regarding the proposed
acquisition and any other relevant documents filed with the SEC, as well as any amendments or supplements to those documents, because they will contain important
information about the proposed acquisition.  Any definitive proxy statement(s) (if and when available) will be mailed to stockholders of HSNi. Copies of these SEC filings are
available free of charge at the SEC’s website (http://www.sec.gov). Copies of the filings together with the materials incorporated by reference therein are also available,
without charge, by directing a request to Liberty Interactive Corporation, 12300 Liberty Boulevard, Englewood, Colorado 80112, Attention: Investor Relations, Telephone:
(720) 875-5420. Copies of documents filed with the SEC by HSNi will be made available free of charge on HSNi’s website at http://www.hsni.com or by contacting HSNi’s
Investor Relations Department at HSN, Inc., 1 HSN Drive, St. Petersburg, Florida 33729, Attention Investor Relations, Telephone: (727) 872-1000, email: ir@hsn.net.
 


